The Ad Campaign
In small groups students will develop, design and create an Advertising Campaign for an original product, using various mediums. 

Ad Campaign: An organized program of advertisements with a specific target in mind.

Advertising Mediums: The different formats that companies use to advertise (video, magazine, newspaper, radio, billboard, products)

Target Audience: The specific group toward which the advertising campaign is directed. (Twilight = Teen girls). 

Required Tasks!

1. Invent an Original Product/Company (Name It)

2. Branding: 
a. Design a Logo (and Mascot?)

b. Develop a Slogan (and Jingle?)

c. Identify a Target Audience/Image/Mood

d. Identify appropriate Sponsorship/Product Placement 

· Decide who will create each type of advertisement (Video, Radio, Magazine, Newspaper, Billboard/Poster, Website).
· Create your ads using the “tricks of the trade” (2 per ad)
e. Present Advertising Campaigns

f. Advertising Award Show!

	Ad Campaign Rubric
	
	
	

	Product
	
	Branding
	
	Mediums
	

	Name
	5
	Logo/Mascot
	10
	Characteristics
	5

	Originality
	5
	Slogan/jingle
	10
	Branding
	5

	Draw/Build
	10
	Target Audience
	5
	Tricks of the Trade
	5

	Description
	5
	Image/Mood
	5
	Overall Quality
	5

	Contact
	5
	Spons/Prod Place
	5
	TOTAL
	20

	TOTAL
	30
	TOTAL
	35
	20x5
	100

	
	
	
	
	TOTAL TOTAL
	165


